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FOR IMMEDIATE RELEASE 
 

How Young Is Old? 
2007 M arketi ng Summi t Expl ores The I mpact of  the Di gi tal  A ge 

On The Boomer L i f esty l e 
 
LAS VEGAS, Nev. (February 1,  2007) – Boomers spend $2.3 trillion annually on everything from 
toys to travel, computers to financial services, and healthcare to grandkids.  Boomers are the largest, most 
lucrative and active segment in today’s consumer culture.  Yet most companies still are lagging behind 
when it comes to effectively marketing to this very distinct demographic.   
 
For the sixth year, JWT BOOM, the premier integrated marketing firm specializing in reaching the 
Boomer market, presents Beyond the Numbers: The Boomer Marketing Summit.   
 
This year’s Summit, Boomers 2.0 Ð Reaching 40+ Consumers Today , will be held March 26 and 
27 at The Wynn Hotel in Las Vegas, and addresses the impact of the digital age on the boomer lifestyle.  
The two-day Summit will bring together the experts who are shaping digital technology and new media to 
provide marketers with insights and expert information on how to leverage digital technology to better 
target, reach and sell to this dominant market. 
 
“Boomers – 78 million strong – have become the heartbeat of our nation,” notes Lori Bitter, senior partner 
at JWT BOOM.  “As the largest population segment in the United States, Boomers wield tremendous 
power over the economy and our culture.  This year’s Summit will take an in-depth look at how the 
digital age has ushered in a new lifestyle for Boomers – one that includes multi-tasking, media-mixing, 
and instant messaging.  Attendees will come away with a better understanding of the need for total media 
integration in order to connect with today’s Boomer consumer.” 
 
Boomers are the newest consumer majority, and the largest source of sales growth.  Today, the 40+-age 
group is 45% larger than the coveted 18-39-age segment, and by 2010 will be 60% larger.  
 
New Research Unveiled by JWT BOOM  and BoomerEyes 
JWT BOOM, in partnership with BoomerEyes/C&R Research, the leading Boomer research and 
demographic intelligence authority, will roll out the updated Boomer Heartbeat – a 2006 in-depth study 
that explores Boomer’s life stages and how they use technology and new media in their everyday lives.   
 



 
 
“Boomers have broken the stereotype of an aging generation that doesn’t “get” new technology,” said 
Christine Holt, Research Director for BoomerEyes.  “They get technology, but they’re looking for  
technology that specifically enhances their lives and facilitates their relationships.”  When asked which 
piece of technology had been most impactful in their lives to date, many respondents did not name the 
computer or the Internet – but the cell phone. 
 
Registration for this year’s Summit is $1,895, which includes research, general sessions, workshops, 
clinics, continental breakfasts, keynotes, luncheons, on-going refreshments, receptions and complete 
conference documentation.  Because space is limited, early registration is recommended. 
 
Beyond the Numbers is produced by JWT Boom.  RL TV and The Erickson Tribune are Title 
Sponsors.  Associate Sponsors include TV L and, Thi rdAge, Paramount M arket  Publ i shi ng.  
Getty I mages is the Imagery Resource.  Visit www.beyondthenumbers.com or call 860-724-2649 x-14 
for details and conference registration. 
 
About JWT BOOM  
JWT BOOM is the premier integrated marketing firm specializing in reaching the baby boomer market 
and beyond.  Providing results-driven strategy and execution, JWT BOOM excels at helping clients build 
profitable and lasting relationships with Boomer and mature consumers.  The group is headquartered in 
San Francisco. 
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